
CREDIT DISTRIBUTION, ELIGIBILITY AND PRE-REQUISITES OF THE COURSE 
Course title & 
Code 

Credits Credit distribution of the 
course 

Eligibility 
criteria 

Pre-
requisite  
of the 
course 
(if any) 

Lecture Tutorial Practical/ 
Practice 

Mathematical 
Modeling 
with Excel 

2 0 0 2 Class XII 
pass with 
Mathematics 

NIL 

 
Learning Objec�ves: The objec�ve of this course is to introduce:  
• The importance and significance of assump�ons behind a mathema�cal model. 
• The long–term behavior of discrete dynamical systems numerically and graphically. 
• Monte Carlo simula�ons with real-life examples. 
• Linear programming, transporta�on, assignment and traveling salesman problems. 

 
Learning Outcomes: A�er comple�on of the course the learner will be able to: 
• Understand the purpose and process of mathema�cal modeling. 
• Model different scenarios with linear discrete dynamical systems. 
• Formulate and solve LP, transporta�on and assignment problems using Excel Solver. 

 
UNIT-I: Modeling with Proportionality and Geometric Similarity              (20 hours) 
Definition, purpose, process, assumptions, and examples of mathematical modeling; 
Charts in excel using given data, Modeling with proportionality: Population growth, 
Radioactive decay, and Free-falling object; Fitting straight lines analytically, Geometric 
similarity, and Linearizable models. 
 
UNIT-II: Discrete-time Models                            (16 hours) 
Discrete dynamical system concepts and examples; Long-term behavior and equilibria, 
Discrete logistic equation, Linear predator-prey model, SIR model of epidemics, SIS model. 
 
UNIT-III: Simulations and Linear Optimization                        (24 hours)  
Monte Carlo simulation: Flipping a coin, Area under a curve, Car dealership contest, and 
the birthday problem; Formulation of linear programming, transportation and assignment 
problems and their solutions using Excel Solver tool; Traveling salesman problem. 
 
Essential Reading 
1. Albright, Brian, & Fox, William P. (2020). Mathematical Modeling with Excel (2nd ed.). 

CRC Press, Taylor & Francis Group. 
 

Suggested Reading 
• Giordano, Frank R., Fox, William P., & Horton, Steven B. (2014). A First Course in 

Mathematical Modeling (5th ed.). CENGAGE Learning India. 
 

MATHEMATICAL MODELING WITH EXCEL 
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Prac�cal Exercises: Prac�cal work to be performed using Excel spreadsheets for the 
modeling of the following type of problems: 
• The data given below measures shoe length (to the nearest quarter of an inch) and height (to 

the nearest half inch) of ten persons, to determine if there is a rela�onship between shoe 
length and height of a person. Graph Height vs. Shoe Length and fit a straight line to the data. 
How well does this model fit the data? 

 
• The table below contains the total length and weight of 10 black bears. Graph weight vs. length, 

fit different linearizable models to the data, and select the one that best fits the data. Explain. 

          
• The table below contains data on the popula�on of foxes in a forest over a period of several 

years. Fit a discrete logis�c equa�on to the data. How well does the model fit the data? 

        
• Consider a disease such as the common cold where a person is not immune once they are 

‘healed.’ Once healed, a person becomes suscep�ble again. Such a disease could be modeled 
with an SIS model. Implement your model in an Excel worksheet to describe the spread of the 
common cold through a popula�on of 1,000 where ini�ally 4 people have the cold and 
assuming that the cold lasts an average of 2 weeks (use α = 0.00167). What do you observe? 

• Random number genera�on in Excel and then use it to simulate area under a given curve. 
• An automobile repair company performs paint-less dent removal from hail damaged cars and 

trucks. Each vehicle must be processed in both the body assembly shop and the finishing shop. In 
the body shop it takes 0.5 man-hours to repair a car and 0.5 man-hours to repair a truck. There are 
25 body shop man-hours available per day. In the finishing shop it takes 0.4 man-hours to finish a 
car and 0.6 man-hours to finish a truck. There are 24 finishing man hours available per day. Each 
car contributes Rs. 20000 to overall profit, and each truck contributes Rs. 22500 to overall profit. 
Find number of cars & trucks the company can service a day to maximize overall profit, using Solver. 
 

Teaching Plan (SEC Paper: Mathema�cal Modeling with Excel) 

Week 1: Defini�on, purpose, process, assump�ons, and examples of mathema�cal modeling; [1]:Chapter 1. 
Week 2: Charts in excel using given data. [1]: Chapter 2 (Sec�ons 2.1, and 2.2). 
Week 3: Modeling with propor�onality: Popula�on growth, Radioac�ve decay, and Free-falling object. 
  [1]: Chapter 2 (Sec�on 2.3). 
Weeks 4 and 5: Fi�ng straight lines analy�cally, Geometric similarity, and Linearizable models. 
  [1]: Chapter 2 (Sec�ons 2.4 to 2.6). 
Weeks 6, and 7: Discrete dynamical system concepts and examples; Long-term behavior and 
equilibria, Discrete logis�c equa�on. [1]: Chapter 4 (Sec�ons 4.1 to 4.3). 
Weeks 8, and 9: Linear predator-prey model, SIR model of epidemics, and SIS model. 
  [1]: Chapter 4 (Sec�ons 4.4, and 4.6). 
Weeks 10, and 11: Monte Carlo simula�on: Flipping a coin, Area under a curve, Car dealership contest, and 
the birthday problem. [1]: Chapter 6 (Sec�on 6.2), and Sec�on 6.3 (Example 6.3.2 and Exercise 6.3.4 only). 
Weeks 12 to 14: Formula�on of linear programming, transporta�on and assignment problems and 
their solu�ons using Excel Solver tool. [1]: Chapter 7 (Sec�ons 7.2 to 7.4). 
Week 15: Traveling salesman problem. [1]: Chapter 8 (Sec�on 8.8). 
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CREDIT DISTRIBUTION, ELIGIBILITY AND PRE-REQUISITES OF THE 

COURSE 

 

Course 

title 
 

& 

Code 

Credits Credit distribution of the course Eligibilit 

ycriteria 

Pre-requisite 

of the course 

(if any) 
Lecture Tutorial Practical/ 

Practice 

IT Skills and 
Data Analysis 
- I 

2 0 0 2 Class 

XII 

NIL 

 

Learning Objectives 

 

The primary objectives of the course will be to: 

● Familiarise the student with the quantitative skills required for representing and 

interpreting data for the purpose of decision making. 

● Equip the student with some fundamental concepts, which play a critical role in 

understanding and visualizing real world data. 

● Enable the student to analyze data and problem situations using relevant IT tools. 

 

Learning Outcomes 

 

By the end of the course students will be able to 

 

 Represent and interpret data in tabular and graphical forms 

 Understand and interpret the measures of central tendency and dispersion. 

 Use IT tools such as spreadsheets to visualise and analyse data. 

 

PEDAGOGY 

Relevant concepts and theory will be introduced which will be supplemented by hands-on 

activities enabled by the use of spreadsheets. This is a two credit course and will comprise two 

lecture periods per week. As this is essentially an activity-based course, it will involve two 

consecutive lecture periods, once in a week. 

IT Skills and Data Analysis - I 
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SYLLABUS 
Practical 

 

Unit I : What is Statistics ? (24 hours) 

 

This unit provides an introduction to the fundamentals of datasets, sources of data, frequency 

distributions and graphical representations of data. The aim is to give students a hands-on 

experience of initiating data analysis through a spreadsheet. 

 

● Concept of datasets (Variables, Observations) 

Reference 1, Chapter 2 

● Different types of variables (Quantitative and Qualitative) 

Reference 1, Chapter 2 

● Distinction between primary and secondary sources of data 

Reference 1, Chapter 2 

● Basic idea of using questionnaire to collect primary data for analysis 

Reference 2, Chapter 1 [Section 1.6] 

● How to construct a questionnaire 

Reference 1, Chapter 1 

● Concept of frequency distribution: cumulative and relative frequencies 

Reference 2, Chapter 2 

● Introduction to spreadsheet 

Reference 2, Chapter 2 

● Tabular and graphical presentation of data: data tables, frequency curve, histogram,bar 

graphs, pie charts (through the use of spreadsheets) 

Reference 2, Chapter 2 

 

Unit II: Measures of Central Tendency and Dispersion (36 hours) 

 
The focus of this unit will be to familiarise the student with summary statistics to describe datasets. 

In particular, two important characteristics of data, viz., central tendency anddispersion, will 

be used to summarise datasets using a spreadsheet. The concept of the Normal distribution and its 

characteristics will be discussed to highlight its relevance in modelling real life phenomenon. 

 

● Measures of central tendency: mean, median, mode 

Reference 2, Chapter 3 

● Examples of situations where it is appropriate to use the mean, median and mode asa 

measure of central tendency 

Reference 2, Chapter 3 

● Weighted mean 

Reference 2, Chapter 3 

● Measures of dispersion: range, variance, standard deviation 

Reference 2, Chapter 3 
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● Quartiles, deciles and percentiles 

Reference 2, Chapter 3 

● Visualize the measures of central tendency and dispersion through frequency curveand 

histogram 

Reference 2, Chapter 3 

● Skewness and kurtosis 

Reference 2, Chapter 3 

● Normal curve and its basic properties : visual representation of population 

characteristics (height, weight, IQ etc.) 

Reference 2, Chapter 5 [Section 5.6] 

 

 

References (Readings and Resources) 

 

1. Rowntree, D., Statistics without tears - A primer for non-mathematicians, Allyn and 

Bacon, 2018. 

2. Levin, Rubin, Rastogi and Siddiqui, Statistics for Management, 7th Edn, 2014 

 

Suggested Data Sources 

 

The following data sets are suggested to carry out the activities 

1. https://data.worldbank.org/ 

2. https://www.statista.com/ 

3. https://data.gov.in/ 

4. https://censusindia.gov.in/ 

5. https://www.kaggle.com/ 

6. http://data.un.org/ 
 

 

 

Weekly Plan 

 

Weeks I and II: Students learn about the concept of datasets (Variables, Observations) ; 

Different type of Variables (Quantitative and Qualitative); Distinction between primary and 

secondary sources of data 

 

Weeks III and IV: Basic idea of using questionnaire and how to construct a it; Concept of 

frequency distribution - cumulative and relative frequencies; Introduction to spreadsheet 
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Weeks V and VI: Tabular and graphical presentation of data: data tables, frequency curve, 

histogram, bar graphs, pie charts. Students to explore various representations on spreadsheet 

using datasets 

 

Weeks VII and VIII: Introduction of Measures of Central Tendency: Mean, Median, Mode 

through appropriate examples explaining the use of each one of them in various situations. 

Understanding the concept of Weighted mean; 

 

Weeks IX and X: Measures of dispersion: Range, Variance, Standard deviation; Visualizingthe 

measures of central tendency and dispersion through frequency curve and histogram. 

Understanding Quartiles, deciles and percentiles numerically. 

 
Weeks XI and XII: Representation of population characteristics using the basic propertiesof a 

Normal Curve, skewness and kurtosis. 

 

Weeks XIII and XIV: Assignments based on Units 1 and 2 using spreadsheets to 

consolidate the learning of concepts covered. 

 

 

 
Examination scheme and mode: 

Evaluation scheme and mode will be as per the guidelines notified by the University of Delhi. 
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CREDIT DISTRIBUTION, ELIGIBILITY AND PRE-REQUISITES OF THE COURSE 
 

 
Course 

title 
 

& 

Code 

Credits Credit distribution of the course Eligibility 

criteria 

Pre-requisite 

of the course 

(if any) 
Lecture Tutorial Practical/ 

Practice 

Image Styling 2 0 0 2 Class XII NIL 

 

Learning Objectives 

 

The Learning Objectives of this course are as follows: 

 

• To strengthen the student's hands on experience in using different tools of improving the 

visual and non-visual appearance 

• To train the students with technical and professional ways of understanding wardrobe 

needs and their development 

• To develop skills in understanding fashion trends for planning personal shopping . 

 

 

Learning Outcomes 

 

After studying this course the student will be able to: 

 

• Demonstrate the practical ways to strengthen physical image based on body type, face 

shape and personal style analysis. 

• Understand the effect of elements and principles of design on visual appearance. 

• Explain the fashion trends of apparel and accessories. 

• Identify wardrobe elements and the processes of planning and organization. 

• Plan personal shopping of apparel and accessories based on physical traits, personal 

style and budget. 

 
SYLLABUS 

Practical 

 

Unit 1: Physical traits and analysis 16 hours 

Learning the first step in styling by developing skills to analyze individual characteristics 

such as body type, proportions, face shapes etc. 

Subtopics: 

• Body types 

• Body proportion 

• Face shapes 

• Personal colour analysis 

Image Styling 
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Unit 2: Application of elements and principles of design for image styling 16 hours 

 

Understanding the basics of design by learning about the various elements and principles of 

design, their role in the success of a design, and their importance in personal styling. 
Subtopics: 

• Effects of design elements and principles on clothing and visual appearance 

• Effect of garment components on visual appearance 

 

Unit 3: Wardrobe planning 12 hours 

 

Learning the skills of wardrobe planning, analysis and management as per apparel and 
accessory needs. 

Subtopics: 
• Wardrobe analysis 

• Wardrobe essentials 

• Organization and categorization of wardrobe 

• Elements of a basic wardrobe 

• Optimising wardrobe and budgeting 

 

Unit 4: The business of styling 16 hours 

 
Understand the working of styling business. Developing the art of styling. Analyzing the 
present market trends. 

 

Subtopics: 

• Dress vs Style 

• Analysis of trends of apparels and accessories 

• Survey of apparel and accessory stores/ brands with respect to style, size and price. 

• Types of stylists: Freelance stylists, Celebrity stylists, Editorial stylists 

• Marketing your business 

• Forms and Contracts 

 

Essential Readings 

 Constantine, S. & Woodall, T. The Body Shape Bible: Forget Your Size Discover Your Shape 

Transform Yourself, published by Weidenfeld & Nicolson (1877), ASIN: B01K14NWB8

 Funder, D.C. 2001, The Personality Puzzle (2nd ed), New York: W.W. Norton

 Phares, J.E. 1991, Introduction to Personality (3rd ed), New York: Harper Collins

 Rasband, J. Wardrobe Strategies for Women, published by Fairchild Books; Student edition 

(September 18, 2001), ISBN-10: 1563672596
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Suggested Readings 

 Baumgartner, J. You are What You Wear, Da Capo Press (2012)

 Mc Call, Sewing in Color, Hamlyn Publishing Group 11th edition (1975)

 Romano, C. Plan your Wardrobe, New Holland Publishers (1998) 

Vega, L. The Image of Success, American Management Association 

(2010)

Note: Learners are advised to use the latest edition of readings. 

Examination scheme and mode: 

Evaluation scheme and mode will be as per the guidelines notified by the University of Delhi. 
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CREDIT DISTRIBUTION, ELIGIBILITY AND PRE-REQUISITES OF THE COURSE 

 

Course title & 

Code 

Credits Credit distribution of the course Eligibility 

criteria 

Pre- 

requisite 

of the 

course 

(if any) 

Lecture Tutorial Practical/ 

Practice 

Innovation and 
Entrepreneurship 

2 0 0 2 Class XII NIL 

 

Learning Objectives 

 

The primary objectives of the course will be to: 

● Encourage the process of creative thinking and innovation 

● Build an entrepreneurial perspective to identify and tackle problems and explore new 

opportunities 

● Gain insight into building business models and plans 

● Identify tools and strategies that entrepreneurs may use for start-up, innovation and 

reinvention 

● Understand how to go from an idea to product and scale it up for sustainability 

● Develop skills to work in teams and build connections, collaborations and social 

networks . 

 

Learning Outcomes 

 

By the end of the course students should be able to: 

●  Identify and comprehend the concepts of creativity, innovation and invention in 

various contexts. 
● Enrich their theoretical and conceptual foundations in entrepreneurship. 

●  Gain hands-on experience that shall empower them to identify business and social 

opportunities and venture in the entrepreneurial landscape. 

● Prepare themselves to take informed decisions in establishing start-ups and ongoing 

innovation in organisations. 

 

 

PEDAGOGY 

While suitable concepts and theory will be utilized, the emphasis of the course will be on 

inquiry driven hands-on activities and experiential learning in a team setting. As this is essentially 

a group activity based course, the two lectures scheduled for each week shall be held together. The 

class to be split up ideally in groups of 5 – 7 students each, who will work 

Innovation and Entrepreneurship 
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together for the rest of the semester on identifying a specific problem and by semester-end present 

a feasible innovative prototype capable of being funded as a start-up. 

 

SYLLABUS 

 

Unit I: Understanding Creativity 

● Understanding the concept and process of creativity; students exploring within 

themselves the nature of the creative process; approaches to understanding creativity (Ref. 

B1) 

● Differentiate between invention and innovation (Ref. OR1) 

● Understanding entrepreneurial mindset and skills (creativity, decision making, risk taking 

behaviour, networking) and entrepreneurship in different contexts (eg. Social, Cooperative, 

Commercial, Public, Not for Profit organisations) (Ref. B1) 

● Case studies of some successful innovations/start-ups – Different group can be given a 

different Case Study and the groups can have a discussion on same (Ref. Suggestive Case 

Studies A) 

(15 practical hours) 

Unit II: Ideation 

● Identifying a specific problem through observation, contemplation, networking and 

research (Ref. B2) 

● Generating ideas for problem solving using mind mapping, brainstorming, focus groups, 

idea generation tool kit (SCAMPER) (Ref. B1) 

● Learning through failures of others – case studies of some ventures that could not sustain 
– Different group can be given a different Case Study and the groups can have a discussion 

on same (Ref. Suggestive Case Studies B) 

(15 practical hours) 

Unit III: Understanding the business 

● Building a business plan using the lean canvas model (Ref. OR2) 

● Understanding customers/stakeholders and evaluating the business plan through 

survey/questionnaire/interview/secondary research (Ref. B1 and B2) 

● Designing, prototyping and iteration (Ref. B2) 

● Networking and growth strategies (Ref. B3) 

● Building and managing organisations (Ref. B3) 

● Role of leadership and team based culture (Ref. B3 and OR4) 

(20 practical hours) 

Unit IV: Venturing Forth 

● Financing the innovation: pitching and communicating the idea 

● Sources of finance: crowdfunding, venture capital, equity funds, angel investing, 

borrowing (including government initiatives, bank and public funded schemes) (Ref. OR5 

and OR6) 

● Various forms of IPR (patent, copyright, trademark, geographical indication, industrial 

design) (Ref. OR7 and OR8) 

● Setting and scaling up (Ref. B3) 

● Entrepreneurial resilience and ongoing creativity (Ref. B1) 

(10 practical hours) 
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Suggested Readings: Books 

 

B1.The Innovator’s DNA: Mastering the Five Skills of Disruptive Innovators, Jeff Dyer, Hal 

Gregersen, C.M. Christensen, Harvard Business Review Press, 2011 

 

B2. Design Thinking: Business Innovation, Maurício Vianna, Ysmar Vianna, Isabel K. Adler, 

Brenda Lucena, Beatriz Russo, MJV Press, 1st Electronic Edition, 2011 

(also available at https://cdn2.hubspot.net/hubfs/1701231/Documents/Design_Thinking_- 

_The_Book/Design_Thinking_The_Book.pdf) 

 

B3. Contemporary Strategy Analysis: Text and Cases, Robert M Grant, Wiley, 9th 

Edition,2016 (Chapter 6 and Chapter 9) 

 

Online Resources 

 
OR1. Discovery, Innovation and Invention 
https://www.laits.utexas.edu/~anorman/long/DII.html 

 

OR2. How to create your lean canvas 

https://leancanvas_production.s3.amazonaws.com/cms/LeanCanvas.pdf 

 

OR3. Organisational behaviour and human relations, Module 12, Creativity in decision making 

https://courses.lumenlearning.com/wm-organizationalbehavior/ 

 

OR4. Organisational behaviour and human relations, Module 13, Leadership 

https://courses.lumenlearning.com/wm-organizationalbehavior/ 

 

OR5. Sources of Funding Innovation and Entrepreneurship 
https://www.wipo.int/edocs/pubdocs/en/wipo_pub_gii_2020-chapter4.pdf 

 

OR6. Government Schemes for Startups 

https://www.startupindia.gov.in/content/sih/en/government-schemes.html 

 

OR7. Intellectual Property Rights in India 

https://assets.publishing.service.gov.uk/government/uploads/system/uploads/attachme 

nt_data/file/627956/IP-Rights-in-India.pdf 

 

OR8. What is Intellectual Property? WIPO 2020 doi:10.34667/tind.42176 

https://www.wipo.int/publications/en/details.jsp?id=4528 

 

Suggestive Case Studies A 

1. Amul 

2. Goonj 

3. Aravind Eye care systems 

4. Apple 

5. Pixar 

6. ISRO 

7. Khan Academy 

8. Nyka 

9. Swiggy 
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10. Sulabh International 

11. OYO 

12. Mumbai's Dabbawalas 

13. Lijjat Papad 

14. Jaipur Rugs 

15. WOW! Momo 

16. Biryani by Kilo 

 

Suggestive Case Studies B 

1. Nokia 

2. Cafe Coffee Day 

3. HMT watches 

4. Atlas Cycles 

5. Jet Airways 

6. Kodak 

7. Stayzilla 

8. SKS Microfinance IPO 

9. Satyam Computers 

10. Groupon Inc. 

 

Weekly Plan: 

 
Week I: Understanding the concept and process of creativity; Approaches to understanding 

creativity; differentiate between invention and innovation. 

 

Week II: Activity week - Students exploring within themselves the nature of the creative process 

in groups (eg. exploring the surroundings for possible problems and challenges that may have 

innovative solutions). 

 
Week III: Understanding entrepreneurial mindset and skills (creativity, decision making, risk 

taking behaviour, networking) in different contexts through discussion of a case study (may select 

one case study from Suggestive Case Studies A). 

 

Weeks IV - IX: Activity Weeks - The class to be split up ideally in groups of 5 – 7 students 

each, who will work together for the rest of the semester on identifying a specific problem 

and by semester-end present a feasible innovative prototype capable of being funded as a 

start-up. 

 

Week IV: To begin with, each group shall identify a problem through observation,contemplation, 

brainstorming, networking and research. 

 

Week V: Each group to generate ideas for solving their identified problem using mind mapping, 

focus groups, idea generation tool kit (SCAMPER). 

 

Week VI: Each group to critically assess the feasibility of the proposed ideas by learning through 

the failures of others – case studies of some ventures that could not sustain (may use a case study 

from Suggestive Case Studies B). 

 

Week VII: Each group to build a business plan using the lean canvas model and 

survey/questionnaire/interview/secondary research. 
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Week VIII: Each group to design and prototype their proposed business 

solution/model/product. 

 

Week IX: The groups evaluate their proposed business plan/model using feedback from 
networking. Submission of formal business plan (written) by each group. 

 

Week X: Formulating growth/scaling up strategies; building and managing organisations; 

role of leadership and team based culture, entrepreneurial resilience and ongoing creativity. 

 

Week XI: Financing the innovation: pitching and communicating the idea. Sources of 

finance: crowdfunding, venture capital, equity funds, angel investing, borrowing (including 

government initiatives, bank and public funded schemes) 

 
Week XII: Various forms of IPR (patent, copyright, trademark, geographical indication, 
industrial design) 

 

Week XIII, XIV and XV: Activity weeks - Submission of final project report (written) and 

presentation (oral) by each group, Viva. 

 
Examination scheme and mode: 

Evaluation scheme and mode will be as per the guidelines notified by the University of 

Delhi. 
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CREDIT DISTRIBUTION, ELIGIBILITY AND PRE-REQUISITES OF THE COURSE 

 

Course title & Code Credits Credit distribution of the 

course 

Eligibility 

criteria 

Pre- 

requisite 

of the 

course 

(if any) 

Lecture Tutorial Practical/ 

Practice 

WORKING WITH 

PEOPLE 

 

2 
1 0 1 

Class XII NIL 

 
 

Learning Objectives 

 

The learning objectives of this course are as follows: 

● To inculcate values in strengthening knowledge and skills in field work practice learning 
 

● To develop aptitude and attitude to work in the field 
 

● To enhance skills of self-awareness, self-development, goal setting and time management 

 

 
Learning outcomes 

 

At the end of the semester the students will be able to 

● Develop a practical understanding of using different skills while working with individuals 

and groups 

● Develop skills and competencies to work effectively in field settings 
 

● Acquire understanding about self, goal setting, networking, and communication 

 

 
SYLLABUS 

 

Course Content 

 
Unit I: Developing Personal and Professional Self 

Unit Description: This unit will provide a conceptual understanding of 

Self-awareness and sensitivity. The students will learn about goal setting, 

time management and ethics in social work practice. 

(No. of hours) 

3 

Weeks: I-III 

Subtopics: 

● Understanding personal self and professional self. 

 

 
WORKING WITH PEOPLE 
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● Professional Ethics: Responsibility, accountability, loyalty, 

commitment, cultural sensitivity and competence. 

● Goal setting and time management 

 

Unit II: Planning for Field Work Practice 

Unit Description: This unit will introduce the students to strategic 

learning plans required for field work, thematic modules for different 

target groups and importance of rapport building and communication 

while working in community. 

 
(No. of hours) 

4 

Weeks: IV-VII 

Subtopics: 

● Preparation of Field work learning plans and strategies. 

● Rapport building, initiating dialogues and sustaining communication. 

● Thematic learning modules for targeted populations: Children, 

adolescent, youth and elderly. 

 

Unit III: Documentation in Field Work 

Unit Description: This unit will focus on documentation and maintaining 

records while working with individuals, groups and communities. The 

students will also learn to develop community profile. 

(No. of hours) 

4 

Weeks: VIII-XI 

Subtopics: 

● Case records 

● Group work records 

● Community profile 

 

Unit IV: Application of Skills and Techniques 

Unit Description: This unit will introduce various skills and techniques 

required in understanding self and mobilising support. 

(No. of hours) 

4 

Weeks: XII-XV 

Subtopics: 

● Understanding Self: Johari Window 

● Strength and Weakness- SWOT Analysis 

● Mobilising Community Support: Networking, Advocacy and Public 

Relation 

 

 

Practical component (if any) – Unit III & IV application based (30 hours) 

 
 

Essential readings 

● Datar,S. et al. (2010). Skill Training for Social Workers: A Manual. New Delhi: Sage 

Publications 

● Kumar, S. (2002).Methods for Community Participation: A Complete Guide for 

Practitioners. London: ITDG Publishing. 

● Nair,R., Juvya,S., & Nadkarni,V. (2020). Field Instructions in Social Work Education, The 

Indian Experience. Routledge India. 

● Subhedar, I. S. (2001). Field Work Training in Social Work. New Delhi: Rawat Publications. 
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● Trevithik, P. (2000). Social Work Skills: A Practice Handbook. Buckingham, Philadelphia: 

Open University Press. 

● Verma, R.B.S. & Singh, A.P. (2013).Standard Manual for Field Work Practicum in Social 

Work. Lucknow: New Royal Book Company. 

Suggested readings 

 
● NAPSWI. (2016). NAPSWI’s Code of Ethics for Professional Social Workers in India. New 

Delhi: National Association of Professional Social Workers in India 

 
 

Examination scheme and mode: 

Evaluation scheme and mode will be as per the guidelines notified by the University of Delhi. 
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